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NCRA Activities in 2020 

 

Education: 

 

1. Supporting Rheumatology Fellows Programs at Duke Medical School, UNC Chapel Hill 

Medical School, and Wake Forest Medical School through donations to each school. 

Support also included free registration to the annual meeting and participation of the 

fellows in the educational program.  

2. Supporting efforts to obtain guaranteed total funding for fellowship positions at Duke, 

UNC, and Wake through engagement with interested corporate memberships.   

3. Supporting Rheumatology Research Foundation through donation. 

4. Supporting ongoing research initiatives at UNC-Chapel Hill Pharmacy School and Duke. 

5. Advertising the clinical trial opportunity at UNC for RA and cardiovascular health. 

6. Endorsement of the 9th  Annual Basic and Clinical Immunology for the Busy Clinician 

symposium 

 

Advocacy: 

1. Active involvement in issues surrounding rheumatology practice to ensure patient access 

to care. 

2. Advocacy on the state and federal level. Board members participated in advocacy 

meetings in Raleigh as well as in DC. 

3. Board members remain active on ACR committees. 

4. Communication with the ACR insurance subcommittee, government affairs committee, 

Affiliate State Council and CORC regarding advocacy issues. 

5. Governing Member of the Alliance for Transparent and Affordable Prescriptions 

(ATAP). 

6. Participation in NC Medical Society initiatives. 

7. Supporting CSRO through membership and attendance of CSRO annual conference and 

other meetings. 

8. Two board members (Melton/Harner) attended the 2020 NCMS Specialty Summit 

9. Two board members (Kassab/Harner) participated in call with CSRO president to Dr. 

Leland Garrett (Palmetto medical director) regarding placement of Stelara on SAD list 



10. Current president (Harner) communicated with Palmetto medical director regarding 

Palmetto payment problems for infusion of Benlysta in 2020 (issue resolved) 

11. Two board members (Kassab/Harner) attending the 2020 CSRO virtual meeting 

12. NCRA signed letter from ATAP in support of National Association of Insurance 

Commissioners (NAIC) draft model PBM reform legislation. 

a. NCRA signed ATAP letter recommending Medicaid pharmaceutical cost 

transparency 

13. Encouraging members to support RheumPac in order to maintain high level of treatment 

for patients w/autoimmune diseases. 

 

 

Communication to Members: 

 

1. Developed COVID-19 webpage and updated throughout year. 

2. NCRA surveyed and provided feedback to members regarding the activity of all members 

during COVID 19 pandemic in relationship to running an office and utilizing telehealth 

3. Communication to membership through newsletters and blast emails with relevant 

updates 

4. Encouraging members to renew or become AMA members so that ACR can retain voting 

status. 

5. Encouraging NCRA members to participate in advocacy directly by commenting on 

proposed rules and providing them with templates to do so. 

6. Enhancing social media (FB, Twitter, Instagram). 

 

 

 

Citizenship: 

 

1. Promoting the mission of NCRA regionally and its importance as a platform for NC 

rheumatologists to meet, connect, share knowledge and advocate for patients with 

rheumatic conditions. 
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Policies for Contributors  

 

 

 
 
Purpose:   To establish a consistent policy for all contributors (corporate members, sponsors, exhibitors). 

The policies will be attached to all letters requesting funding for NCRA education sessions. 

 

General Policies: 
1. The NCRA funding levels are described on the attached document. 

  

2. All promised funds must be received one month before the annual meeting. If funds are not 
received by this date the NCRA cannot guarantee that their corporate name will be included in 

our written conference materials or that the organization will be allowed to exhibit.  

a. Corporate Member contracts must be received by January 31, 2021 for corporate logo to 
appear on advertising materials as allowed by CME provider. 

 

3. All Commercial Agreements must be signed and returned one month before the annual meeting. 

If the signed Commercial Agreement is not received by this date the NCRA cannot guarantee that 
their corporate name will be included in our written materials or that the organization will be 

allowed to exhibit virtually. 

 
4. Contributors must follow instructions to upload information into the portal by the required date. 

If instructions are not followed then NCRA does not guarantee their virtual exhibit will display. 

 

5. Contributors will not plan any event that conflicts in any way with NCRA sponsored events or 
NCRA co-sponsored events. Choosing to plan an event that conflicts with an NCRA sponsored or 

co-sponsored event will result in the organization not being invited to join us at our next event.  

 
An event is any activity from dinner with one conference attendee to an event to which many 

attendees are invited.  

 
An event is scheduling a meeting with a conference attendee during an educational session. 

 

6. If the NCRA is not the co-sponsor of an event, then they have no responsibility to ensure that the 

contributor’s event is the only event at that time. 
 

7. Contributor representatives may attend general sessions. Contributor representatives may NOT 

attend the annual meeting. 
 

 



 

 

NCRA 2021 

CORPORATE MEMBERSHIP LEVELS 
 

 

Corporate Membership Benefits at the Silver level ($7,500) includes: 
• four (4) complimentary registrations for conference engagement hub 

• four (4) conference magazines provided virtually 

o corporate logo in conference magazine on corporate membership page 

• exhibit space in the engagement hub (company description, logo, links to resources, social media 

links) 

• recognition during welcome statement president 

• company name on NCRA website with link to your website 

o you provide link you would like NCRA to use 

 

Corporate Membership at Gold level ($10,000) includes: 
• six (6) complimentary registrations for conference engagement hub 

• six (6) conference magazines provided virtually 

o corporate logo in conference notebook  on corporate membership page 

• exhibit space in the engagement hub (company description, logo, links to resources, social media 

links) 

• recognition during welcome statement president 

• company name on NCRA website with link to your website 

o you provide link you would like NCRA to use 

• fifteen (15) minute private ZOOM meeting with NCRA executive board on the Friday before the 

annual meeting 

 

Corporate Membership at Ruby level ($15,000) includes:  
• seven (7) complimentary registrations for conference engagement hub 

• seven (7) conference notebooks provided virtually 

o corporate logo in conference notebook on corporate membership page 

• exhibit space in the engagement hub (company description, logo, links to resources, social media 

links) 

• recognition during welcome statement president 

• recognition at any other event hosted by NCRA during 2021 year  

• company name and logo on NCRA website with link to your website 

o you provide link you would like NCRA to use 

• thirty (30) minute private ZOOM meeting with NCRA executive board on the Friday before the 

annual meeting, 

• one (1) conversation with NCRA President about issues 

• one (1) announcement through NCRA’s social media platforms and/or quarterly newsletter 

• one (1) email to membership advertising unbranded webinars 

• Product Theatre Opportunity for 2021  

o One product theatre per organization 

o Scheduling first come first serve (date of funding written commitment) and according to 

level of sponsorships 

o All product theatres must be scheduled by February 15, 2021 



 

 

Corporate Membership at Platinum level ($20,000) includes: 
• eight (8) complimentary registrations for conference engagement hub 

• eight (8) conference notebooks provided virtually 

o corporate logo in conference notebook on corporate membership page 

• exhibit space in the engagement hub (company description, logo, links to resources, social media 

links) 

• recognition during welcome statement president 

• recognition at any other event hosted by NCRA during 2021 year  

• company name and logo on NCRA website with link to your website 

o you provide link you would like NCRA to use 

• thirty (30) minute private ZOOM meeting with NCRA executive board on the Friday before the 

annual meeting 

• two (2) conversations with NCRA President about issues 

• two (2) announcements through NCRA’s social media platforms and/or quarterly newsletter 

• two (2) emails to membership advertising unbranded webinars 

• Product Theatre Opportunity for 2021  

o One product theatre per organization 

o Scheduling first come first serve (date of funding written commitment) and according to 

level of sponsorships 

o All product theatres must be scheduled by February 15, 2021 

 

 

Corporate Membership at Diamond level ($30,000) includes: 
• ten (10) complimentary registrations for conference engagement hub 

• ten (10) conference notebooks provided virtually 

o corporate logo in conference notebook on corporate membership page 

• company name and logo on NCRA website with link to your website  

o you provide link you would like NCRA to use 

• allows NCRA to support Fellows participating in NCRA annual meeting 

• forty-five (45) minute private ZOOM meeting with NCRA executive board on the Friday before 

the annual meeting 

• four (4) conversations with NCRA President about issues 

• three (3) announcements through NCRA’s social media platforms and/or quarterly newsletter 

• three (3) emails to membership advertising unbranded webinars 

• Product Theatre Opportunity for 2021  

o One product theatre per organization 

o Scheduling first come first serve (date of funding written commitment) and according to 

level of sponsorships 

o All product theatres must be scheduled by February 15, 2021 

 

 

 

 

See next page for advertising opportunities. 

  



 

 

 

Conference Magazine ~ Advertisement 
 

$125 Quarter Page Advertisement 

$250 Half Page Advertisement 

$500 Full Page Advertisement 

This add-on would allow you to advertise in the conference magazine. Your color advertisement in PDF format must be 

received no later than March 1, 2021. 

 

Formatting: 
Quarter Page: 4.25 x 5.5 (with a .25" white margin) 

Half Page: 8.5 x 5.5 (with a .25" white margin) 

Full Page: 8.5 x 11 (with .50" white margins) 
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